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Introduction  

¢ƘŜ /ƛǘȅ ƻŦ [ŀǎ ±ŜƎŀǎ ά¸ƻǳǊ /ƛǘȅΣ ¸ƻǳǊ ²ŀȅέ Lƴitiative was designed to understand 
�U�H�V�L�G�H�Q�W�V�¶���D�W�W�L�W�X�G�H�V���D�E�R�X�W���W�K�H���F�L�W�\���D�Q�G���L�W�V���S�U�R�J�U�D�P�V���D�Q�G���V�H�U�Y�L�F�H�V to better inform city 
officials on budgetary decisions in a time of economic crisis.  The Las Vegas 
Metropolitan Area Social Survey (LVMASS) research team from the University of 
Nevada, Las Vegas, Department of Sociology analyzed results from three data collection 
efforts.  The research was conducted during the fall of 2009 and the spring of 2010. The 
three data collection efforts included:  

1) The 2009 Community Assessment Survey, a telephone survey conducted by the 
UNLV Cannon Center for Survey Research 

2) Five focus groups, conducted by the UNLV Department of Sociology LVMASS 
research team 

3) Town hall meetings in each City of Las Vegas ward, conducted by the City of Las 
Vegas and analyzed by the LVMASS research team 

 

Research methods 

 

The ά¸ƻǳǊ /ƛǘȅΣ ¸ƻǳǊ ²ŀȅέ LƴƛǘƛŀǘƛǾŜ ǳǎŜŘ a triangulated research strategy to collect 
information from City residents about quality of life issues and impending budget 
reductions.  Triangulation is a powerful technique used to validate data through cross 
verification from more than two sources.   Each methodτsurvey research, focus groups, 
and town hall meetingsτgather different kinds of data about the same phenomenon. 
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